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Teacher: 
Moderator:
MARKS: 90
DATE ISSUED: 
FINAL SUBMISSION DATE:

Important Information
	DUE DATES: The following timeframes are to assist you in completing the project

	
Date 1: …………………….. Section A due

Date 2: …………………….. Section B due

Date 3: …………………….. Section C due

Date 4: …………………….. Submission of final copy of project due





Learner Information:

	NAME OF YOUR GROUP’s CAMPAIGN
	

	NAME AND SURNAME OF ALL GROUP MEMBERS
	1)
2)
3)

	GRADE 11 REGISTER CLASS
	



	TOPICS:      
	Development of Self in Society

	SUBTOPIC:   
	· Research gender-based violence in SA and the world
· Awareness campaigns, e.g. 16 Days of Activism against Violence Against Women and Girls; educational programmes; free social and legal support 
· Impact of unsafe practices on self and others: physically, emotionally, spiritually and socially.

	PURPOSE:
	· Learners are required to research important and specific information about the above sub-topics in order to interpret their significance leading to identification and application of an awareness campaign aimed at dealing with the problem. 
· Learners will be required to use their basic computer literacy skills and knowledge of technology to source, interpret and apply interpreted information to their campaign. 
· The awareness campaign should educate learners, their peers and community about the need to take informed decisions to deal with the continued occurrences of GBV cases despite attempts to eliminate the scourge. 
· Learners should draw on their own experiences, the experiences of their peers or that of prior learning to interpret, analyse, and either give advice and/or solve the problem(s) based on informed decision-making processes.

	ASSESSMENT
	The project requires extended reading and writing on the part of the learner. As well as an opportunity for learners to investigate a certain problem, source information about it, interpret and analyse the information so that they can present their findings in ways that provide solutions to the problem. 


	MARKS
	90 Marks

Section A = 40 marks (compulsory)
Section B = 50 marks (choose between Option A or Option B)

Section C = 0 marks (voluntary for competition entry)


	DURATION
	DATE ISSUED: 
FINAL SUBMISSION DATE:

	
	

	




		Weighting (suggested) 
	Weighting (Actual)
	Cognitive level 
	Bloom’s taxonomy 

	30% (27 marks) 
	27 marks
	Lower Order
	Level 1&2

	40% (36 marks) 
	36 marks
	Middle Order
	Level 3&4

	30% (27 marks) 
	27 marks
	Higher Order
	Level 5&6





	Section
	Activity
	Description
	Possible Mark
	Mark Obtained
	Moderated Mark

	A
	Activity 1
	Design and develop a campaign
(Group)
	20
	
	

	
	Activity 2
	Develop promotional material
(Individual)
	20
	
	

	B
	Activity 3
	Implement and evaluate the campaign
(Group & Individual)
	20
	
	

	
	Activity 4
	Reflect on the impact
(Individual)
	20
	
	

	
	Activity 5
	Compile evidence in bibliography
(Group)
	10
	
	

	
	TOTAL
	
	90
	
	

	C
	
	Competition details
	
	
	



	Learner Reflection on task and their performance:

	








	Feedback to learner (please check feedback inside task as well)








	GENERAL INFORMATION

	
Over the next 4 weeks you and TWO / THREE friends will plan and execute an awareness campaign against gender-based violence in South Africa.

You will work in your group to:
1) Design, develop, implement and evaluate a campaign aimed to build public awareness on Gender Based Violence (GBV). 
2) Develop promotional material which could include posters/ pamphlets/ adverts/ fact sheets and any other material you may deem suitable. 
3) Implement and evaluate the campaign- either on social media OR let members of your school community evaluate it.
4) Reflect on the impact this campaign has had on you as an individual.
5) Compile evidence by recording all resources in a bibliography.



This project will be divided into THREE sections. Section A and B will be submitted to your teacher for the marks allocated for your LO project. Section C will explain how you can take part in the national competition.
Sections A and B are COMPULSARY
Section C is VOLUNTARY for those who want to take part in the competition.

(Details about the competition will be made available on the TeenactivLO
Instagram page from 10th June 2022 – including prizes and closing date for submission)
	INSTRUCTIONS

	1. To successfully complete this PROJECT, you should read all relevant Life Orientation and topic related material, namely, Textbooks, LO handouts on the topic, Glossary of concepts, previous assessment activities on the topic and any Life Orientation content derivable from Internet and the different media platforms (social and electronic)
2. In this task you will work in a group of THREE learners. You will be required to submit your complied project as a group. This project will include:
· Activity 1: Group
· Activity 2: Each individual completes a different promotional item. E.g. One makes a poster, another an advert, another a pamphlet.
· Activity 3: Group
· Activity 4: Each individual in the group will need to complete their own reflection.
· Activity 5: Group

3. Start working on this task early, it requires a number of hours’ work over a period of time. This task CANNOT be completed the day before submission.
4. READ through the entire project before you get started. Make sure you are fully aware of what is expected of you.
5. You will need to submit each activity typed out OR neatly written out and attached to the cover page of this handout.
6. You may use all sources provided, your textbook and the knowledge you may have gained in class to complete this task as well as interviews and internet research.
7. The task should be well-structured by including the following aspects:
· A completed cover page with learner and task details (provided by the teacher).
· Correctly numbered answers to correspond with questions.
· At the end of the booklet include 4 copies of the rubric (one for each group member)
· The task must be bound / stapled.
8. Your teacher will explain the assessment process in detail by taking you through a PowerPoint. See attached addendum for a summary on “The BIG No’s” of campaign design.
9. The attached rubric will be used to assess your work and to ascertain adherence to some principles of assessment, for example, fairness and transparency. 
10. Kindly make sure that you understand the descriptors (terminology/concepts) within every level of the different criteria to ensure that your responses and solutions appropriately address the required questions. 
11. Do consult your teacher in case of any uncertainties/for any inquiries. 

All the relevant content and assessment criteria applicable to the project task must be taught and discussed with the learners prior to its commencement.




	SECTION A:

	
	

	Activity 1:  

	Write a report in which you plan your campaign. (Group Activity)

	        (20)

	GROUP:
	
	

	Preparation:
	For the completion of this part of the project, you will be required to source information from either newspaper articles or interview individuals that are knowledgeable about the problem, or you may read academic articles to research about cases of gender-based violence and how that is related to what is observed/occurring in your community. Acknowledge sources that have been used. 
(Include reference in the bibliography)

	

	Instruction:
	As a group, once you have done your research, compile a written report of about ONE or ONE ½ pages. Follow the questions below to complete your written report.

Remember the aim is to design and develop a campaign to build public awareness around the issue of Gender-based violence.

	

	
	Respond to the following questions in your report

A brief introduction on:
· What is Gender Based Violence and explain why studying it is important for all South Africans?
· How long has this issue been in existence in your community? 

Body of report:
Description of:
· Indicate the nature of people who are likely to be affected by GBV and further give a description of possible perpetrators.
· Explain how GBV may psychologically affect the victim and the perpetrators? 
· Identify ONE specific law that South Africa has to protect victims of GBV.

Conclusion
· Identify ONE way in which your campaign will be made accessible to victims of GBV?
· Who in your community can help affected individuals and what resources do they have available to help?

	



(1+2) (3)
(1x1) (1)




(1+2) (3)

(2+2) (4)

(1x1) (1)



(1x1) (1)

(1+1) (2)

	
	Do a simple drawing of a logo that can be used by all group members when creating their material for your campaign. Include the name of your campaign with this logo and a brief description why you chose this name.

	


       (5)







	Activity 2:  

	Getting ready to implement? (Individual Activity)

	(20)

	INDIVIDUAL:
	
	

	Preparation:
	Read Addendum A (page 12) and decide in your group who will complete which aspect of the task. Decide as a group as to whether you will implement your campaign manually in your school OR if you will implement the campaign on social media.

	

	Instruction:
	Before your campaign can be implemented, each person/ group need(s) to complete one of the following tasks. You cannot do the same tasks. (Should the group be larger than THREE learners, the other learner will need to choose to repeat a task in the group. Eg. Two learners could each make their own posters). Under each, the learner will choose either option 1 or option 2 to do, depending on available resources.

	

	2.1
	Posters
OPTION 1 (Digital Poster)
· [image: Map

Description automatically generated with low confidence]Create a poster that will attract the attention of your fellow classmates to communicate a specific concern and solution about GBV in your community.
· Your poster should be aimed at educating the general public on gender-based violence.
· Remember to also include the details of an existing counselling/ support resource centre/ clinic/ hospital/ South African police Service (SAPS) available in your community where learners can receive help.
· Beautify your poster by using relevant logos, pictures, demonstrations, contact number of support services in your areas and provide key messages to both victims and perpetrators of GBV. Hint! use your cell phone to take photos.

Creating your poster can be done using the following websites:
https://www.canva.com/create/posters/
https://www.postermywall.com/index.php/l/online-poster-maker

Print out some posters to put up around school and save as a .jpg file to upload onto social media.

OR
OPTION 2 (Manuel Poster)
· Create a manual poster that will attract the attention of your fellow classmates to communicate a specific concern and solution about GBV in your community.
· The poster should preferably be designed on an A3 paper / cardboard / flip-chart etc. 
· Work neatly and clearly so that your viewer can clearly read your writing. Work with paint/ oil pastels/ markers so your final image is clear and bright.
· The poster must carry educational messages as discussed in Activity 1 above.
· Remember to also include the details of an existing counselling/ support resource centre/clinic/hospital/South African police Service centre (SAPS) available in your community where learners can receive help.
· Beautify your poster by using relevant logos, pictures, demonstrations, contact number of support services in your areas and provide key messages to both victims and perpetrators of GBV. 
· Duplicates of the same poster should be developed for posting on school’s notice board for everyone to notice. 
· Work with paint/ oil pastels/ markers so your final image is clear and bright.

Make TWO posters to put up around school where your classmates can see them.

A copy of this poster needs to be included when handing in the project.

	   20

	2.2
	[image: Plain is GBV hotspot | News24]Pamphlet
OPTION 1 (Digital Pamphlet)

•	Create a digital pamphlet based on the findings made in Activity 1. Remember the aim of your pamphlet is to attract the attention of individuals who have experienced GBV.
•	The problem and its effects on the victims and perpetrators should be clearly outlined
•	The negative reactions of the community to incidents of GBV should be explained.
•	The available support services in the community should be indicated.
•	The reasons why communities continue to experience high incident rates of GBV should be stated.
•	The options that victims of GBV should consider need to be outlined.
•	Contact numbers that could be considered in an event one experiences GBV should be provided.
•	The effects of indifference to ongoing incidents of GBV need to be indicated. 
•	Remember to include the name of your campaign and logo. Hint! A pamphlet uses both sides of an A4 page!

Creating your pamphlet can be done digitally on Microsoft Word or one these online websites for free:
https://www.lucidpress.com/pages/examples/free-pamphlet-maker-online
https://spark.adobe.com/make/pamphlet-maker/

Save your pamphlet ready to upload to your social media page. You could also make a few copies and hand out to some friends around school.

OR
OPTION 2 (Manuel Pamphlet)
•	Create a manual pamphlet based on the findings made in Activity 1. 
•	The problem and its effects on the victims and perpetrators should be clearly outlined
•	The negative reactions of the community to incidents of GBV should be explained.
•	The available support services in the community should be indicated.
•	The reasons why communities continue to experience high incident rates of GBV should be stated.
•	The options that victims of GBV should consider need to be outlined.
•	Contact numbers that could be considered in an event one experiences GBV should be provided.
•	The effects of indifference to ongoing incidents of GBV need to be indicated. 
•	Make copies of the pamphlet to hand out to friends so you can get feedback.
A copy of one of these pamphlets needs to be included when handing in the project.

	   20

	2.3
	[image: ]Fact Sheet
OPTION 1 (Digital Fact Sheet)

Create a fact sheet that will visually outline your campaign. A fact sheet is given to people to motivate them to sponsor this organisation. A fact sheet should include:
•	Your campaign name and logo
•	Describing why you have addressed GBV in your campaign.
•	Explaining your group’s campaign and where it can be viewed.
•	State different campaign activities that your group suggests to educate the public about GBV.
•	Make sure you include the same contact numbers as the rest of the members in your group.
You can create your fact sheet digitally using Microsoft Word or one these online websites for free:
https://www.lucidpress.com/pages/examples/free-pamphlet-maker-online
https://spark.adobe.com/make/pamphlet-maker/

OR
OPTION 2 (Manual Fact Sheet)
•	You can create your fact sheet manually. 
•	Work on a sheet of A4 thick paper. 
•	Work neatly and clearly so that your viewer can clearly read your writing. 
•	Work with paint/ pastels/ markers so your final image is clear and bright. Your campaign name and logo should be included. 
•	Describe why you have addressed GBV in your campaign.
•	Explain your group’s campaign and where it can be viewed.
•	State different campaign activities that your group suggests to educate the public about GBV.
•	Make sure you include the same contact numbers as the rest of the members in your group.
A copy of one of these fact sheets needs to be included when handing in the project.
	    20

	SECTION B:
	
	

	Instructions:
There are TWO options for implementing the campaign. Note that ONLY option A will be able to enter the competition to win a prize.


	Activity 3:  

	Option A- Implement and Evaluate the campaign on social media

	(20)

	GROUP & INDIVIDUAL:
	
	

	Preparation:
	(It is important to allow at least TWO WEEKS for this part of your project so you can collect enough data.
Before you upload anything on social media show your teacher your group’s final designs for approval.

Your group will choose to create an account on one of the following social media platforms:
 [image: ][image: ]

Use your designs from Activity 1 and 2 to promote your campaign on your social media page. Remember to include contact information of the organisation you researched that can assist individuals.

Here are some suggestions on how to implement your campaign:

· Firstly, set up the account. Use the links below if you are not sure:
· https://www.facebook.com/pages/create
· https://www.wikihow.com/Set-Up-Instagram
· Write a summary on your page of what your campaign is about and why you feel this issue should be addressed.
· Include contact information on your site of an existing organisation that could assist with helping people who struggle.
· Use the hashtag #TeenactivLO when uploading your fact sheet, posters and pamphlet to this site. (This tag will enter you into the competition!)
· Invite your friends and family to comment on this site.
· Research relevant statistics that relate to your target group and upload them on your site.
· Research case studies or interview friends.
· Link your site to other existing campaigns with similar concerns as your own.
· You could put posters up around school and encourage other learners to visit your Facebook / Instagram page.
· Any other relevant, creative suggestions will be accepted.

	

	Instruction:
	Once your campaign has been running for about TWO weeks, evaluate how effective your campaign was in your school and community.

· Each member of the group must write their own evaluation!
· You should use a simple questionnaire to assess the impact. Message at least 5 of the people who responded to your social media page and ask them to complete your questionnaire. (5 questionnaires for the poster, 5 for the fact sheet/ 5 for the pamphlet.) Include evidence with your project.

· Each person in the group will need to create a questionnaire with 5 questions on it. (i.e. 5 question for the poster, 5 for the fact sheet, 5 for the pamphlet.) to help you determine how effective was your campaign.
E.g: 
Poster-       Can you describe to me what you learnt from my poster about GBV? What information do you think I need to include?
Pamphlet-   Would you be able to find help about GBV from the information in my pamphlet? What information do you think I need to include?
Fact Sheet- What have you learnt about GBV from my fact sheet? What information do you think I need to include?

Once your group has received their feedback, write a ONE page summary on how effective your campaign was. You must refer to:
· The feedback from the questionnaires that you have received. 
· The effectiveness of your social media platform- how many visits? Likes? Comments?
· Suggestions on what changes you would make in response to the questions


	











(5)









(5)
(5)

(5)


	
	
OR

	

	
Activity 3:  

	
Option B- Implement and Evaluate the campaign in school environment

	
(20)

	GROUP & INDIVIDUAL:
	
	

	Preparation:
	(It’s important to allow at least TWO WEEKS for this part of your project so you can collect enough data.
Before you put anything up around the school you need to show your teacher your groups final designs for approval.

Use your designs from Activity 1 and 2 to promote your campaign around your school. Remember to include contact information of the organisation you researched that can assist individuals. 

Here are some suggestions on how to implement your campaign:

· Hint! Ask permission before you put up a poster in your teachers’ class.
· Identify a day for handing out posters at break or answering questions as you stand near your posters.
· Any other relevant, creative suggestions will be accepted.

	

	Instruction:
	Once your campaign has been running for about TWO weeks, evaluate how effective your campaign was in your school and community. 

· Each member of the group must write their own evaluation!
· You should use a simple questionnaire to assess the impact. Message at least 5 of the people who responded to your social media page and ask them to complete your questionnaire. 
(5 questionnaires for the poster, 5 for the fact sheet / 5 for the pamphlet.) Include evidence with your project.

· Each person in the group will need to create a questionnaire with 5 questions on it. (i.e. 5 questions for the poster, 5 for the fact sheet, 5 for the pamphlet.) to help you determine how effective was your campaign.
E.g: 
Poster-       Can you describe to me what you learnt from my poster about GBV? What information do you think I need to include?
Pamphlet-   Would you be able to find help about GBV from the information in my pamphlet? What information do you think I need to include?
Fact Sheet- What have you learnt about GBV from my fact sheet? What information do you think I need to include?

Once your group has received their feedback, write a ONE page summary on how effective your campaign was. You must refer to:
· The feedback from the questionnaires that you have received. 
· The effectiveness of your platform in school- how many people visited you? What were the comments?
· Suggestions on what changes you would make in response to the questions


	











(5)









(5)
(5)

(5)


	
	
	




	
Activity 4:  

	
Reflection
	
(20)

	INDIVIDUAL:
	
	

	Preparation:
	
	

	Instruction:
	Write a ONE page Reflection on how this campaign impacted you personally. Include in your essay:
· A discussion on the specific parts of the campaign and what you have learnt from this process. 
· Based on your research in preparing for this project, reflect on TWO strategies to prevent GBV in your home as an adult.
· Suggest TWO ways in which you could make a further impact in your community when this project is over. And the further impact this would have on your community in the future.
	

(10)


(2x3)


(2x2)










	
Activity 5:  

	
Evidence
	
(10)

	GROUP
	
	

	Preparation:
	Collect a list of resources used by the entire group. Include internet websites, video references etc.
	

	Instruction:
	Compile ONE bibliography with the entire groups’ resources/ references. Make sure you use the correct Harvard Referencing techniques. Include the list of names of people you have interviewed for your project. Use the link below to assist you with the correct form of referencing:
http://www.citethisforme.com/harvard-referencing

	




	SECTION B:
	VOLUNTARY
	

	
· Remember to use the hashtag #TeenactivLO when uploading your fact sheet, posters and pamphlet to this site. (This tag will enter you into the competition!)




Now that you are finished, compile your project and hand it in as a group. Make sure you have the following: 

1. Cover Page 
2. Activity 1- The written report
3. Activity 2- Fact Sheet / Pamphlet/ Posters 
4. Activity 3- Evaluation of your Campaign 
5. Activity 4- Reflection (One per group member)
6. Activity 5- Bibliography of all sources used.
7. ONE Rubric per group member attached to the back of all the pages.


ADDENDUM A
	The BIG “No’s” of Campaign design

1. DO NOT use photos of yourself or your friends faces!
2. DO NOT use any photos or drawings of any forms of nudity.
3. Do NOT use any inappropriate language in any part of your campaign.






ASSESSMENT RUBRIC
NAME: 								
Attach this rubric at the end of the group project. ONE PAGE IS REQUIRED PER PERSON.
	Criteria, descriptors, and mark allocation

	
	

	Section A: 
Activity 1: Group - Write a report in which you plan your campaign

	

	

	
	
	
	
	Teachers Mark
	Moderators Mark

	A brief Introduction on:
	0-1
	2 – 3
	4 
	
	

	•	What is Gender Based Violence and explain why studying it is important for all South Africans?
•	How long has this issue been in existence in your community? 
	· No introduction (0)
· Basic definition of GBV and relevance () . No reference to why studying is important in SA.
OR
· Extent of issue in community discussed ()

	· Provides clear and relevant definition of GBV. Sufficient reference to why studying is important in SA.
Some shortcomings, e.g., Purpose of introduction not clear. ()
AND/OR
· Extent of issue in community discussed ()

	· Introduction is comprehensive & insightful with clear definition of GBV (). 
Excellent understanding of an introduction and the purpose thereof. 
Provides insightful discussion on why it is important to study 
GBV in SA.  ().
· Extent of issue in community discussed ()

	
	

	Description of:
	0-3
	4-6
	7-8
	
	

	State your observations with sufficient detail.

· Indicate the nature of people who are likely to be affected by GBV and further give a description of possible perpetrators.
•	Explain how GBV may psychologically affect the victim and the perpetrators?
•	Identify ONE specific law that South Africa has to protect victims of GBV.
	•	No description of people who are likely to be affected by GBV. No understanding of the difference between the victim(s) and perpetrators. (0)
Insufficient information describing the victim/ perpetrator ()
· Limited explanation of how GBV may psychologically affect the victim and the perpetrators? ()
· No indication of laws or rights that were violated. (0)
· Law identified correctly. ()

	· Sufficient information describing of people who are likely to be affected by GBV. Sufficient description of possible perpetrators.
· () + ()
· Sufficient description of how GBV may psychologically affect the victim and the perpetrators? ()+ ()
· Law or Right identified correctly. ()

	· Detailed, insightful description of people who are likely to be affected by GBV. Clear description of description of possible perpetrators.
· () + ()
· Shows great insight describing of how GBV may psychologically affect the victim and the perpetrators? () + ()

· Law or Right identified correctly and well explained ()

The required information is fully and comprehensively addressed.

	
	

	Conclusion
	0-1
	2
	3
	
	

	Offer informed opinion. Opinion must be supported.

· Identify ONE way in which your campaign will be made accessible to victims of GBV?
•	Who in your community can help affected individuals and what resources do they have available to help?
	· No information offered on how campaign will be made accessible to victims of GBV?(0) 
· Insufficient information describing the target audience and limited description of where the campaign will be implemented. ()
OR
· No reference to resources available (0) OR Limited reference to organization/ person that could help affected individuals. ()

	· Sufficient information describing how campaign will be made accessible to victims of GBV? () (Sufficient description of the target audience and where the campaign would be implemented. 
      AND/ OR
· Sufficient reference to organization/ person that could help affected individuals. ()
OR
· Referred to ONE example of resources available to help. ()

	· Detailed information describing how campaign will be made accessible to victims of GBV? ()
· Individual in community clearly identified and excellent understanding of what resources are available and how they would assist the victim. () +()

	
	

	Logo
	0-1
	2 – 3
	4 - 5
	
	

	Do a simple drawing of a logo that can be used by all group members when creating their material for your campaign. Include the name of your campaign with this logo and a brief description why you chose this name.
	· No logo done (0) 
Logo complete but seems messy with limited connection to the campaign. ()
· No name of the campaign indicated (0) 
OR
Name of campaign provided but with insufficient reference to the campaign. ()

	· Logo complete with sufficient evidence to connect the logo to the campaign. ()
· Name of campaign provided but with sufficient evidence to the campaign. ()


	· Learners provides excellent logo that shows tremendous effort to execute professionally and visually to connect the logo to the campaign. ()
· Name of campaign provided but with extensive evidence explaining how it would connect with the campaign. ()

	
	

	
Activity 2: Individual - Develop promotional material 
ONE per group member

	

	

	
	
	
	
	Teachers Mark
	Moderators Mark

	Poster
	0-5
	6-12
	13-20
	
	

	Create a poster that will attract the attention of your fellow classmates and communicate a specific concern and solution about your campaign.
	· Poster incomplete or not submitted. (0)
The images used in the poster DO NOT address the issue of GBV. ()
· Insufficient information to educate the general public on GBV. ()
No reference to an existing counselling / support resource centre. (0)
· Limited reference to 
   an existing counselling / support resource centre. ()
Poster produced digitally and includes relevant contact information of resource centre, () Limited visible effort in making the poster. ()
OR
·  Poster produced manually and includes relevant contact information of resource centre, ()
Limited visible effort in making the poster. ()

	The images used in the poster sufficiently address the issue of GBV. ()
· Sufficient information to educate the general public on GBV. ()
· Sufficient reference to 
   an existing counselling / support resource centre. ()
Poster produced digitally and includes relevant contact information of resource centre and logo, () Sufficient visible effort in making the poster. ()
OR
·  Poster produced manually and includes relevant contact information of resource centre and logo, ()
Sufficient visible effort in making the poster. ()


	The choice of imagery used in the poster shows great insight and understanding in the issue of GBV. ()
· Extensive and relevant information to educate the general public on GBV. ()
· Comprehensive reference to an existing counselling / support resource centre. ()
Poster produced digitally and includes relevant contact information of resource centre and logo ad campaign name. () Tremendous visible effort in making the poster. ()
OR
·  Poster produced manually and includes relevant contact information of resource centre and logo and campaign name, ()
Tremendous effort in making the poster. ()


	

	

	Pamphlet
	0-5
	6-12
	13-20
	
	

	Create a pamphlet that will include some relevant facts from your research as well as an action plan for the person who picks up the pamphlet
	· Pamphlet incomplete or not submitted. (0)
The images used in the pamphlet DO NOT address the issue of GBV. ()
No reference to an action plan for victim of GBV. (0)
· Insufficient information on the effects on the victims and perpetrators ()
No reference to an existing counselling / support resource centre. (0)
· Limited reference to 
   an existing counselling / support resource centre. ()
Pamphlet produced digitally and includes relevant contact information of resource centre, () Limited visible effort in making the pamphlet. ()
OR
·  Pamphlet produced manually and includes relevant contact information of resource centre, ()
Limited visible effort in making the pamphlet. ()


	The images used in the pamphlet sufficiently address the issue of GBV. ()
Sufficient reference to an action plan for victim of GBV. ()
· Sufficient discussion on the effects on the victims and perpetrators ()
· The negative reactions of the community to incidents of GBV sufficiently explained. ()
· Sufficient reference to 
   an existing counselling / support resource centre. ()
   Pamphlet produced digitally and includes relevant contact information of resource centre and logo, () Sufficient visible effort in making the pamphlet. ()
OR
·  Pamphlet produced manually and includes relevant contact information of resource centre and logo, ()
Sufficient visible effort in making the pamphlet. ()

	The choice of imagery and choice of content used in the pamphlet shows great insight and understanding in the issue of GBV. ()
Extensive reference to an action plan for victim of GBV. ()

· Extensive and relevant discussion on the effects on the victims and perpetrators ()
· The negative reactions of the community to incidents of GBV extensively explained. ()
· Comprehensive reference to an existing counselling / support resource centre. ()
Pamphlet produced digitally and includes relevant contact information of resource centre and logo ad campaign name. () Tremendous visible effort in making the pamphlet. ()
OR
·  Pamphlet produced manually and includes relevant contact information of resource centre and logo and campaign name, ()
Tremendous effort in making the pamphlet. ()

	
	

	Fact Sheet
	0-5
	6-12
	13-20
	
	

	Create a fact sheet that will visually outlines your campaign.

	· Fact Sheet incomplete or not submitted. (0)
Insufficient information on the campaign. ()
· Insufficient information to explain the relevance of a GBV campaign. ()
No reference to an existing counselling / support resource centre. (0)
· Limited reference to 
   an existing counselling / support resource centre. ()
· Fact sheet produced digitally and includes relevant contact information of resource centre, () Limited visible effort in making the fact sheet. ()
OR
Fact sheet produced manually and includes relevant contact information of resource centre, ()
Limited visible effort in making the fact sheet. ()


	· Sufficient information on the campaign including where it can be viewed. ()
· Sufficient discussion on why you have addressed GBV in your campaign. ()
· Sufficient discussion of at least TWO campaign activities that your group suggests educating the public. ()
· Sufficient information to explain the relevance of a GBV campaign. ()
· Sufficient reference to 
   an existing counselling / support resource centre. ()
· Fact sheet produced digitally and includes relevant contact information of resource centre and logo, () Sufficient visible effort in making the fact sheet. ()
OR
Fact sheet produced manually and includes relevant contact information of resource centre and logo, ()
Sufficient visible effort in making the pamphlet. ()

	· Extensive and relevant information on the campaign including where it can be viewed. ()
· Extensive discussion on why you have addressed GBV in your campaign. ()
· In-depth discussion of at least THREE campaign activities that your group suggests educating the public. ()
· Extensive information to explain the relevance of a GBV campaign. ()
· Comprehensive reference to an existing counselling / support resource centre. ()
· Fact sheet produced digitally and includes relevant contact information of resource centre and logo and campaign name, ()
· Tremendous effort in making the fact sheet. ()
OR
Fact sheet produced manually and includes relevant contact information of resource centre and logo campaign name, ()
Tremendous effort in making the fact sheet ()


	
	

	

	
Section B: 

Activity 3: Group - Implement and evaluate the campaign 
Group - Choose Option A or Option B


	OPTION A:
GROUP
	
	
	
	Teachers Mark
	Moderators Mark

	Evaluate Campaign by:
	0-1
	2 – 3
	4 - 5
	
	

	Create a questionnaire with 15 questions to help you determine how effective your campaign was.
	· No questionnaire included for any members. (0)
· Only questionnaire included for ONE member of the group. ()
OR
· Facebook etc. (copies of questionnaires/ screen prints included.) ()

	· Questionnaires included for TWO members of the group. ()
· At least half of the questions are relevant to determining feedback. ()
AND/OR
· Facebook etc. (copies of questionnaires/ screen prints included.) ()
	· Questionnaires included for THREE members of the group. ()
· Most questions relevant to determining feedback. ()
AND/OR
· Facebook etc. (copies of questionnaires/ screen prints included.) ()



	
	

	One page summary on:
	0-1
	2 – 3
	4 - 5
	
	

	The feedback from the questionnaires that you have received.
	· Questions evoke only yes/no responses. ()
OR
· Below average summary of the data received from questionnaires () 

	· Questions evoke yes/no responses with opportunity for explanation. ()
AND/OR
· Substantial summary of the data received from questionnaires, ()
	· Excellent open-ended questions with opportunity for thought provoking responses. ()
AND/OR
· Excellent summary of the data received from questionnaires, Facebook etc. (copies of questionnaires/  )screen prints included.)










	
	

	
	0-1
	2 – 3
	4 - 5
	
	

	The effectiveness of your social media platform- how many visits? Likes? Comments?
	· No evidence of public response on social media page screen-prints. (0)
· Limited evidence of public response on social media page screen prints. () (Less than 5 interactions)
· . No discussion of the public response on social media page screen prints (0)

	· Substantial evidence of public response on social media page screen prints. () (6- 10 interactions)
AND/OR
· Substantial discussion of the public response on social media page screen prints ()
	· Extensive evidence of public response on social media page screen prints. () (15 + interactions)
· Extensive discussion of the public response on social media page screen prints ()
	
	

	
	0-1
	2 – 3
	4 - 5
	
	

	Suggestions on what changes you would make in response to the questions
	· No suggestions mentioned on changes recommended to the campaign. (0)
· Only ONE suggestion mentioned on changes recommended to the campaign. ()
	· TWO suggestions mentioned with substantial discussion on changes recommended to the campaign. ()

	· THREE or more suggestions mentioned with extensive, reflective discussion on changes recommended to the campaign. ()

	
	

	

	OPTION B
	
	
	
	Teachers Mark
	Moderators Mark

	Evaluate Campaign by:
	0-1
	2 – 3
	4 - 5
	
	

	Create a questionnaire with 3x5 questions to help you determine how effective your campaign was.
	· No questionnaire included for any members. (0)
· Only questionnaire included for ONE member of the group. ()
OR
· Copies of questionnaires included.) ()

	· Questionnaires included for TWO members of the group. ()
· At least half of the questions are relevant to determining feedback. ()
AND/OR
· Copies of questionnaires included.) ()

	· Questionnaires included for THREE members of the group. ()
· Most questions relevant to determining feedback. ()
AND/OR
· Copies of questionnaires included.) ()

	
	

	One page summary on:
	0-1
	2 – 3
	4 - 5
	
	

	The feedback from the questionnaires that you have received.
	· Questions evoke only yes/no responses. ()
OR
· Below average summary of the data received from questionnaires () 

	· Questions evoke yes/no responses with opportunity for explanation. ()
AND/OR
· Substantial summary of the data received from questionnaires, ()
	· Excellent open-ended questions with opportunity for thought provoking responses. ()
AND/OR
· Excellent summary of the data received from questionnaires, Facebook etc. (copies of questionnaires/  )screen prints included.)








	
	

	
	0-1
	2 – 3
	4 - 5
	
	

	The effectiveness of your platform in school- how many people visited you? What were the comments?
	· No reflection on peers’ response in school. (0)
· Below average discussion on peer responses and implementation of campaign in school ()

	· Substantial discussion on peer responses and reference to ONE example of implementation of campaign in school ()
	· Extensive discussion on peer responses and detailed reference to examples of implementation of campaign in school ()
	
	

	
	0-1
	2 – 3
	4 - 5
	
	

	Suggestions on what changes you would make in response to the questions
	· No suggestions mentioned on changes recommended to the campaign. (0)
· Only ONE suggestion mentioned on changes recommended to the campaign. ()
	· TWO suggestions mentioned with substantial discussion on changes recommended to the campaign. ()

	· THREE or more suggestions mentioned with extensive, reflective discussion on changes recommended to the campaign. ()

	
	

	

	
Activity 4: Individual - Reflect on the impact

	
	

	
	
	
	
	Teachers Mark
	Moderators Mark

	Reflect on:
	0-3
	4 – 7
	8 - 10
	
	

	Able to think deeply or carefully and analyse experience and compare to your principles/morals that you follow and apply to own practices. Bring credit or discredit/state good or bad impressions to relevant source.
A discussion on the specific parts of the campaign and what you have learnt from this process.
	• No reflection on growth, own understanding of issues in question and own position in response to GBV (0)
• Little reflection done on growth () and own understanding in response to GBV ()Insufficient detail.
	· Findings/impressions on how research impacted growth are sensible. Sufficient information provided on either good or bad impressions in response to GBV. () 
· Findings/impressions on how research challenged understanding of GBV. ()
· Sufficient information provided on either good or bad experiences of the campaign. ()

	• Exceptional and critical reflection – shows high level of maturity and insight, understands fully the importance of participation in civic life. Carefully conceived and detailed description of growth ()  and how understanding of GBV issues was challenged. ()
· Extensive information provided on either good or bad experiences of the campaign. ()
	
	

	
	0 – 1 
	2 – 3
	4 - 6
	
	

	Based on your research in preparing for this project, reflect on TWO strategies to prevent GBV in your home as an adult.
	• No recommendation/s made/ Recommendation/s not believable/realistic/relevant/ convincing. (0)
• Made only ONE vague/ unclear but fairly workable recommendation. Not enough detail. ()


	• Suitable, sensible recommendation/s. Convincing/realistic. Very briefly stated though. Lack detail. ()  
[Each recommendation THREE marks]
(2x3)
	• Exceptional/unusual and highly appropriate strategies recommended. () Advice is comprehensive with thorough consideration and display great insight. ()
[Each recommendation THREE marks]
 (2x3)
	
	

	
	0 – 1 
	2 
	3-4
	
	

	Suggest TWO ways in which you could make a further impact in your community when this project is over. And the further impact this would have on your community in the future.
	· No marks awarded for not mentioning how you could make a further impact in your community when this project is over. (0)
· Below average discussion of how you could make a further impact in your community when this project is over. ()
	One mark awarded for mentioning ONE way that you could make a further impact in your community when this project is over. ()
One mark awarded for explaining the extend the impact would have in the future. ()
[Each recommendation TWO marks]
(2x2)
	Two marks awarded for mentioning TWO ways that you could make a further impact in your community () when this project is over and
explaining the extend the impact would have in the future. ()
[Each recommendation TWO marks]

(2x2)

	
	

	

	
Activity 5: Group - Compile evidence in bibliography

	
	

	
	
	
	
	Teachers Mark
	Moderators Mark

	Bibliography
	0-3
	4 – 7
	8 - 10
	
	

	Compile ONE bibliography with the entire groups’ resources/ references.
	No/Incorrect referencing. (0)
Not all technical requirements adhered to. None or only references for ONE of the group members. (at least 5 references)
()

	Complete referencing. ()Not all technical requirements adhered to. References for TWO of the group members. (at least 6 references)

() 
	Complete, correct  referencing. () All technical requirements adhered to.  
References for all of the group members. (at least 9 references)
()
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